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Coca-Cola. Harley-Davidson. Nike. Budweiser. Valued by customers more for
what they symbolize than for what they do, products like these are more than
brands--they are cultural icons. How do managers create brands that resonate so
powerfully with consumers? Based on extensive historical analyses of some of
America's most successful iconic brands, including ESPN, Mountain Dew,
Volkswagen, Budweiser, and Harley-Davidson, this book presents the first
systematic model to explain how brands become icons. Douglas B. Holt shows
how iconic brands create "identity myths" that, through powerful symbolism,
soothe collective anxieties resulting from acute social change. Holt warns that
icons can't be built through conventional branding strategies, which focus on
benefits, brand personalities, and emotional relationships. Instead, he calls for a
deeper cultural perspective on traditional marketing themes like targeting,
positioning, brand equity, and brand loyalty--and outlines a distinctive set of
"cultural branding" principles that will radically alter how companies approach
everything from marketing strategy to market research to hiring and training
managers. Until now, Holt shows, even the most successful iconic brands have
emerged more by intuition and serendipity than by design. With How Brands
Become Icons, managers can leverage the principles behind some of the most
successful brands of the last half-century to build their own iconic brands.
Douglas B. Holt is associate professor of Marketing at Harvard Business School.
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Coca-Cola. Harley-Davidson. Nike. Budweiser. Valued by customers more for what they symbolize than for
what they do, products like these are more than brands--they are cultural icons. How do managers create
brands that resonate so powerfully with consumers? Based on extensive historical analyses of some of
America's most successful iconic brands, including ESPN, Mountain Dew, Volkswagen, Budweiser, and
Harley-Davidson, this book presents the first systematic model to explain how brands become icons.
Douglas B. Holt shows how iconic brands create "identity myths" that, through powerful symbolism, soothe
collective anxieties resulting from acute social change. Holt warns that icons can't be built through
conventional branding strategies, which focus on benefits, brand personalities, and emotional relationships.
Instead, he calls for a deeper cultural perspective on traditional marketing themes like targeting, positioning,
brand equity, and brand loyalty--and outlines a distinctive set of "cultural branding" principles that will
radically alter how companies approach everything from marketing strategy to market research to hiring and
training managers. Until now, Holt shows, even the most successful iconic brands have emerged more by
intuition and serendipity than by design. With How Brands Become Icons, managers can leverage the
principles behind some of the most successful brands of the last half-century to build their own iconic
brands. Douglas B. Holt is associate professor of Marketing at Harvard Business School.
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Editorial Review

About the Author
Douglas B. Holt is an Assistant Professor of Marketing at HBS. He is a respected scholar in the marketing
arena.

Users Review

From reader reviews:

Crystal Parrish:

Book is to be different for each grade. Book for children until eventually adult are different content. As you
may know that book is very important normally. The book How Brands Become Icons: The Principles of
Cultural Branding had been making you to know about other knowledge and of course you can take more
information. It is very advantages for you. The e-book How Brands Become Icons: The Principles of
Cultural Branding is not only giving you a lot more new information but also to become your friend when
you experience bored. You can spend your personal spend time to read your guide. Try to make relationship
with the book How Brands Become Icons: The Principles of Cultural Branding. You never really feel lose
out for everything should you read some books.

David Rivera:

How Brands Become Icons: The Principles of Cultural Branding can be one of your beginning books that are
good idea. We recommend that straight away because this guide has good vocabulary that will increase your
knowledge in terminology, easy to understand, bit entertaining but still delivering the information. The copy
writer giving his/her effort to set every word into pleasure arrangement in writing How Brands Become
Icons: The Principles of Cultural Branding nevertheless doesn't forget the main place, giving the reader the
hottest as well as based confirm resource facts that maybe you can be one of it. This great information may
drawn you into brand-new stage of crucial contemplating.

Richard Pascual:

In this period globalization it is important to someone to get information. The information will make
professionals understand the condition of the world. The healthiness of the world makes the information
easier to share. You can find a lot of referrals to get information example: internet, paper, book, and soon.
You can view that now, a lot of publisher that will print many kinds of book. Often the book that
recommended to your account is How Brands Become Icons: The Principles of Cultural Branding this e-
book consist a lot of the information of the condition of this world now. That book was represented how do
the world has grown up. The words styles that writer make usage of to explain it is easy to understand. The
actual writer made some exploration when he makes this book. That is why this book suited all of you.



Thelma Cobb:

Beside this kind of How Brands Become Icons: The Principles of Cultural Branding in your phone, it could
give you a way to get more close to the new knowledge or information. The information and the knowledge
you can got here is fresh from your oven so don't become worry if you feel like an outdated people live in
narrow community. It is good thing to have How Brands Become Icons: The Principles of Cultural Branding
because this book offers for you readable information. Do you sometimes have book but you would not get
what it's facts concerning. Oh come on, that will not happen if you have this with your hand. The Enjoyable
arrangement here cannot be questionable, just like treasuring beautiful island. So do you still want to miss
that? Find this book and also read it from now!
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