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'Creative Arts Marketing' is a practical introduction to the wide range of
marketing principles and practices used by those marketing the performing and
visual arts.

'Creative Arts Marketing' also looks at the bigger picture. The political,
sociological and economic factors which affect people working in the arts are
examined enabling readers to consider the function of marketing from a more
strategic standpoint. Thus the book integrates the principles of marketing theory
with the realities of working in an arts organization.

'Creative Arts Marketing' includes numerous examples and case studies showing
how different marketing techniques have worked for a diverse range of arts
organizations. It will be invaluable both to students on arts management courses
as well as arts managers, marketers and administrators looking for practical
guidance on how to market their organizations most effectively.

Integrates the principles of marketing theory with the realities of working in an
arts organization
Includes case studies and examples from community, visual and amateur arts
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Editorial Review

Review

'This publication is an essential textbook for both arts practitioners and
students intending to pursue a career in arts management. The authors
have successfully proceeded a publication which is a practical guide to
the principles of marketing and promoting the arts at a time when
attracting new audiences and retaining the interest of existing ones has
never been more essential.
The text is written in an uncomplicated clear style and will be of value to
arts managers working in the public, private and voluntary sectors.'



'This book is not only a practical guide but also looks at the biiger picture
- political, sociological and economic factors - enabling readers to
consider the function of marketing from a strategic standpoint.'

From the Publisher
Creative Arts Marketing looks at the bigger picture. The political, sociological and economic factors that
affect people working in the arts are examined, enabling readers to consider the function of marketing from a
more strategic standpoint. Thus Creative Arts Marketing integrates the principles of marketing theory with
the realities of working in an arts organization. There are numerous examples and case studies showing how
different marketing techniques have worked for a diverse range of arts organizations. As such it will be
invaluable both to students on arts management courses as well as arts managers, marketers and
administrators looking for practical guidance on how to market their organizations most effectively.

About the Author
Senior Lecturer in Marketing, School of Media, Trinity and All Saints University College, Leeds

Users Review

From reader reviews:

Bernard Woodley:

The book Creative Arts Marketing can give more knowledge and information about everything you want. So
just why must we leave the great thing like a book Creative Arts Marketing? Wide variety you have a
different opinion about book. But one aim that will book can give many facts for us. It is absolutely proper.
Right now, try to closer with your book. Knowledge or info that you take for that, it is possible to give for
each other; you are able to share all of these. Book Creative Arts Marketing has simple shape however you
know: it has great and large function for you. You can appearance the enormous world by wide open and
read a book. So it is very wonderful.

Robert Monson:

As people who live in the actual modest era should be change about what going on or facts even knowledge
to make these people keep up with the era that is certainly always change and make progress. Some of you
maybe can update themselves by looking at books. It is a good choice for you personally but the problems
coming to you is you don't know what kind you should start with. This Creative Arts Marketing is our
recommendation to cause you to keep up with the world. Why, as this book serves what you want and wish
in this era.

Sheila Seim:

The actual book Creative Arts Marketing has a lot of knowledge on it. So when you read this book you can
get a lot of advantage. The book was written by the very famous author. The writer makes some research
before write this book. This specific book very easy to read you can get the point easily after perusing this
book.



Laura Ide:

Playing with family in a park, coming to see the water world or hanging out with pals is thing that usually
you may have done when you have spare time, after that why you don't try point that really opposite from
that. One activity that make you not experience tired but still relaxing, trilling like on roller coaster you
already been ride on and with addition details. Even you love Creative Arts Marketing, it is possible to enjoy
both. It is good combination right, you still desire to miss it? What kind of hang-out type is it? Oh occur its
mind hangout men. What? Still don't understand it, oh come on its named reading friends.
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