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Everyday consumers buy into the concept of brands and their associated
meanings--the perception of quality, a symbolic relationship, a vicarious
experience, or even a sense of identity. Marketing Semiotics suggests that the
extent to which consumers recognize, internalize, and relate to brand meanings is
not only an academic question. These meanings contribute to "brand equity", the
financial value of intangible brand benefits that exceed the use value of goods,
and impacts upon a firm's financial performance. Therefore, the management of
brand equity demands first and foremost the management of brand meanings, or
semiotics.

The book uses structural semiotics, a discipline that extends the laws of structural
linguistics to the analysis of verbal, visual, and spatial sign systems, to shed light
on the cultural codes and discourse of brands. It proposes that semiotic research
should form the cornerstone of brand equity management, since brands rely so
heavily on sign systems that contribute to profitability by distinguishing brands
from simple commodities, from competitors, and engaging consumers in the
brand world.

The book includes dozens of global business cases where semiotics has been
used to refocus, reposition, or extend the brand to new products, customers, and
markets. Drawing upon twenty years of academic and consulting experience, the
book provides actionable direction for steering brands through technological and
cultural change, differentiating brands in the competitive environment, and
counteracting the natural depletion of brand meaning over time.
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Everyday consumers buy into the concept of brands and their associated meanings--the perception of quality,
a symbolic relationship, a vicarious experience, or even a sense of identity. Marketing Semiotics suggests
that the extent to which consumers recognize, internalize, and relate to brand meanings is not only an
academic question. These meanings contribute to "brand equity", the financial value of intangible brand
benefits that exceed the use value of goods, and impacts upon a firm's financial performance. Therefore, the
management of brand equity demands first and foremost the management of brand meanings, or semiotics.

The book uses structural semiotics, a discipline that extends the laws of structural linguistics to the analysis
of verbal, visual, and spatial sign systems, to shed light on the cultural codes and discourse of brands. It
proposes that semiotic research should form the cornerstone of brand equity management, since brands rely
so heavily on sign systems that contribute to profitability by distinguishing brands from simple commodities,
from competitors, and engaging consumers in the brand world.

The book includes dozens of global business cases where semiotics has been used to refocus, reposition, or
extend the brand to new products, customers, and markets. Drawing upon twenty years of academic and
consulting experience, the book provides actionable direction for steering brands through technological and
cultural change, differentiating brands in the competitive environment, and counteracting the natural
depletion of brand meaning over time.
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Editorial Review
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From reader reviews:

Edward Baca:

What do you consider book? It is just for students since they're still students or the item for all people in the
world, what best subject for that? Just simply you can be answered for that question above. Every person has
different personality and hobby for each other. Don't to be pushed someone or something that they don't
would like do that. You must know how great in addition to important the book Marketing Semiotics: Signs,
Strategies, and Brand Value. All type of book could you see on many options. You can look for the internet
methods or other social media.

Robert Price:

The book untitled Marketing Semiotics: Signs, Strategies, and Brand Value contain a lot of information on
that. The writer explains her idea with easy way. The language is very clear to see all the people, so do not
worry, you can easy to read it. The book was published by famous author. The author gives you in the new
time of literary works. You can read this book because you can keep reading your smart phone, or program,
so you can read the book with anywhere and anytime. If you want to buy the e-book, you can available their
official web-site along with order it. Have a nice go through.

Joshua Yoshida:

That reserve can make you to feel relax. This kind of book Marketing Semiotics: Signs, Strategies, and
Brand Value was bright colored and of course has pictures on there. As we know that book Marketing
Semiotics: Signs, Strategies, and Brand Value has many kinds or type. Start from kids until teens. For
example Naruto or Private investigator Conan you can read and feel that you are the character on there.
Therefore not at all of book are usually make you bored, any it offers you feel happy, fun and unwind. Try to
choose the best book in your case and try to like reading in which.

Donna Feuerstein:

A lot of e-book has printed but it differs from the others. You can get it by online on social media. You can
choose the most beneficial book for you, science, witty, novel, or whatever by searching from it. It is named
of book Marketing Semiotics: Signs, Strategies, and Brand Value. You can contribute your knowledge by it.
Without departing the printed book, it could add your knowledge and make anyone happier to read. It is most
important that, you must aware about e-book. It can bring you from one destination for a other place.
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