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Music, Movies, Meanings, and Markets focuses on macromarketing-rel ated
aspects of film music in general and on the cinemusical role of ambi-diegetic jazz
in particular. The book examines other work on music in motion pictures which
has dealt primarily with the traditional distinction between nondiegetic film
music (background music that comes from off-screen and is not audible to the
film’s characters, to further the dramatic development of plot, character, or other
themes) and diegetic music (source music produced on-screen and/or that is
audible to the film’s characters, adding to the realism of the mise-en-scéne
without contributing much to other dramatic meanings). This book defines,
describes, and illustrates another hitherto-neglected type of film music —ambi-
diegetic film music, which appears on-screen but which contributes to the
dramatic development of plot, character, and other themes.

Consistent with an interest in macromarketing, such ambi-diegetic film music
serves as akind of product placement (suitable for commercialization viathe
cross-promotion of soundtrack albums, for example) and plays arolein product
design. It also provides one type of symbolic consumer behavior that indicates
choices made by film characters when playing-singing-listening-or-dancing in
ways that reveal their personalities or convey other cinemusical meanings.
Morris Holbrook argues that ambi-diegetic film music sheds light on various
social issues—such as the age-old tension between art and entertainment as it
applies to the contrast between creative integrity and commercialization. Music,
Movies, Meanings, and Markets explores the ways in which ambi-diegetic jazz
contributes to the development of dramatic meanings in various films, many of
which address the art-versus-commerce theme as a central concern.
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Music, Movies, Meanings, and Markets focuses on macromarketing-rel ated aspects of film music in general
and on the cinemusical role of ambi-diegetic jazz in particular. The book examines other work on music in
motion pictures which has dealt primarily with the traditional distinction between nondiegetic film music
(background music that comes from off-screen and is not audible to the film’s characters, to further the
dramatic development of plot, character, or other themes) and diegetic music (source music produced on-
screen and/or that is audible to the film's characters, adding to the realism of the mise-en-scene without
contributing much to other dramatic meanings). This book defines, describes, and illustrates another
hitherto-neglected type of film music —ambi-diegetic film music, which appears on-screen but which
contributes to the dramatic development of plot, character, and other themes.

Consistent with an interest in macromarketing, such ambi-diegetic film music serves as akind of product
placement (suitable for commercialization viathe cross-promotion of soundtrack albums, for example) and
playsarolein product design. It aso provides one type of symbolic consumer behavior that indicates
choices made by film characters when playing-singing-listening-or-dancing in ways that reveal their
personalities or convey other cinemusical meanings. Morris Holbrook argues that ambi-diegetic film music
sheds light on various social issues —such as the age-old tension between art and entertainment as it applies
to the contrast between creative integrity and commercialization. Music, Movies, Meanings, and Markets
explores the ways in which ambi-diegetic jazz contributes to the development of dramatic meaningsin
various films, many of which address the art-versus-commerce theme as a central concern.
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Editorial Review
Review

‘At atimewhen so much marketing literature carries the weight of formulaic standardization, Morris
Holbr ook yet again reminds us of the creative possibilities within marketing theory. This book
beautifully explores decades of jazz and film in order to explore meta-narratives at the level of the
tragic and the sublime within marketing, consumer culture and lifein general. Rich, personable and
beautifully written, this culmination of a lifetime of rumination and love of music is maybe hisfinest
work yet; awonderful book from a great scholar.” — Alan Bradshaw, Royal Holloway, University of
London

About the Author

MorrisB. Holbrook isthe W. T. Dillard Professor Emeritus of Marketing in the Graduate School of
Business at Columbia University. His research has covered awide variety of topics in marketing, consumer
behavior, and related fields — with a special focus on communication in general and on aesthetics, semiotics,
hermeneutics, art, and entertainment in particular. Recent books include Consumer Research (1995);
Consumer Value (edited, 1999); and Playing the Changes on the Jazz Metaphor (2007).

Users Review
From reader reviews:
Teresa Howard:

Have you spare time for just a day? What do you do when you have more or little spare time? Sure, you can
choose the suitable activity for spend your time. Any person spent their spare time to take a wander,
shopping, or went to the particular Mall. How about open or read a book called Music, Movies, Meanings,
and Markets. Cinemajazzamatazz (Routledge Interpretive Marketing Research)? Maybe it is to become best
activity for you. Y ou understand beside you can spend your time along with your favorite's book, you can
smarter than before. Do you agree with the opinion or you have some other opinion?

Nathan Barnes;

This Music, Movies, Meanings, and Markets. Cinemajazzamatazz (Routledge Interpretive Marketing
Research) book is simply not ordinary book, you have it then the world isin your hands. The benefit you
obtain by reading this book is definitely information inside this guide incredible fresh, you will get data
which is getting deeper an individual read alot of information you will get. This specific Music, Movies,
Meanings, and Markets: Cinemajazzamatazz (Routledge Interpretive Marketing Research) without we know
teach the one who examining it become critical in considering and analyzing. Don't be worry Music, Movies,
Meanings, and Markets: Cinemajazzamatazz (Routledge Interpretive Marketing Research) can bring when
you are and not make your handbag space or bookshelves grow to be full because you can haveit in the



lovely laptop even cell phone. This Music, Movies, Meanings, and Markets: Cinemajazzamatazz (Routledge
Interpretive Marketing Research) having excellent arrangement in word in addition to layout, so you will not
truly feel uninterested in reading.

Donna Graham:

Do you have something that that suits you such as book? The e-book lovers usually prefer to select book like
comic, limited story and the biggest you are novel. Now, why not striving Music, Movies, Meanings, and
Markets: Cinemajazzamatazz (Routledge I nterpretive Marketing Research) that give your pleasure
preference will be satisfied through reading this book. Reading routine all over the world can be said as the
method for people to know world better then how they react towards the world. It can't be mentioned
constantly that reading addiction only for the geeky particular person but for al of you who wantsto
possibly be success person. So , for every you who want to start examining as your good habit, you can pick
Music, Movies, Meanings, and Markets: Cinemajazzamatazz (Routledge I nterpretive Marketing Research)
become your starter.

Nancy Barry:

What is your hobby? Have you heard in which question when you got learners? We believe that that issue
was given by teacher to the students. Many kinds of hobby, Every individual has different hobby. And you
know that little person just like reading or aslooking at become their hobby. Y ou need to know that reading
is very important along with book asto be the issue. Book isimportant thing to incorporate you knowledge,
except your own personal teacher or lecturer. Y ou see good news or update about something by book. A
substantial number of sorts of books that can you choose to use be your object. One of them is Music,
Movies, Meanings, and Markets. Cinemajazzamatazz (Routledge Interpretive Marketing Research).
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