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FACT: Your brain isbeing controlled-and you don't even know it.

Because if you think the ads you're seeing today are just pretty pictures with nice,
creative copy, you're mistaken. Truth is, you are being powerfully influenced by
dozens of proven scientific principles of advertising psychology... little-known
techniques of consumer persuasion that go completely unnoticed by the buying
public. And they're causing you--and millions like you--to spend enormous
amounts of money every day on countless products and services.

But what are these principles? How do they work? And how can you use them
in your own advertising?

Prepare yoursdf for a unique lear ning experience as author Drew Eric
Whitman takes you on awild, roller-coaster ride through the streets of New
Y ork's famed Madison Avenue and teaches you the specific psychological
techniques that today's top copywriters and designers use to influence the
masses... and how you can use them to rapidly increase your sales, no matter
what you sell.

In 207 fast-moving pages, Whitman teaches you dozens of well-guarded secrets
that he learned during his 30+ yearsin the ad business, including:

* How to Push Your Prospects Hot Buttonsin Every Ad, Sales L etter, or
Email--It's not hard to do once you know the secret.

* Why Developing Your "USP" Can Leave Your Competition in the Dust-
-It's the quickest way to instantly begin out-marketing your competitors. (And
they'll never know what hit them.)

* Why You Don't Need a Degreein Businessto Create Great Ads--But there
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is one thing you MUST know or your ads will likely fail miserably.

* How to Develop a Power ful Ad-Agency Mindset--What the pros know about
consumer buying behavior and how you can use it to your advantage.

* How to Save $600 for Every $1,000 You Spend on Ads--Thisideaaoneis
worth infinitely more than the price of this book...and you can start using it
immediately.

* The Amazing 5-Second, No-Fail Headline Test--Chances are your ads,
emails, websites and other promotional materialsfail thistest every time. One
small change boosts your response.

* What a Good Ad Should " Fedl" Like--How to connect to readers on a deep,
emotional level.

* How to Install Persuasive Imagesin People's Brains--Learn how to direct
how people think about your products and services.

* Why People Really Buy Your Product or Service--Sorry, but it's not what
you think. (But you better know the reason... or else.)

* Whereto Always Put Your Biggest Benefit--Miss this and you're flushing
your ad dollars down the toilet.

* How to Write" Dragon-Slayer" Headlinesthat Get Read and Get
Response--Tons of examples you can "steal" for your own ads.

* Long vs. Short Copy: Which IsReally Best for Response? Don't believe the
lies! Welll set the record straight and you'll learn to cash-in.

* How to Usethe Devilishly Effective Pyramid Principal--Lure readersinto
your ads by understanding human eyeball behavior.

* 22 Tested and Proven Headline Prescriptionsyou can start using RIGHT
NOW.

* How to Turn Ordinary Wordsin "Money-Magnet" Copy that motivates,
influences, persuades. (Yes, you can really doit.)

* Put Your Copy Here and Boost Reader ship by 10-200% --Why doesn't
everyone do this?

* 10 Sure-FireWaysto Start Writing Your Ads--So easy, it's amost
automatic.

* How to Cause Peopleto Mentally Demonstrate Your Products... Before
They Buy.



* How Emoational Words Melt Sales Resistance a Red-Hot Knife Through
Butter.

* " Sneaky" Ad-Design Psychology Tricksthat Work Like Magic--Start using
them tonight.

* Typestylesthat Actually REDUCE Reader ship--Are you using them?

* This" Evil" Design Sin Depresses Y our Reader ship Up to 50% --Do you do
it?

* Widely Used Typeface LOWERS Comprehension Up to 67%--Areyou
using it?

* The Eye-Grabbing " Advertising Guillotine" --The one image humans can't
resist.

* And Much More
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Editorial Review

Review

“Wow! Simply the most powerful advertising toolkit I’ ve ever seen. Gives you instant access to hundreds of
proven techniques and priceless psychological insights, presented with verve and humor. Whitman knows his
craft inside out, and he's clearly done his homework?l only wish his book had been around when | was
starting out! Buy it and save yourself years of trial and error.”

?Richard Bayan, author of Words Tha-t Sell

“Cashvertising isavirtua blueprint for persuading the consumer mind. It’ s fast, fun, and a must-read for
businessesin all industries.”
?Roger Dawson, author of Secrets of Power Negotiating

From the Author
Want Better Resultsfrom Your Advertising?
Ad Expert Drew Eric Whitman Says...

“1'll Teach You More About How to Create
Powerfully Effective M oney-Making Advertising
than Your Competitors Will Know

in Their Entire Careers... Guaranteed!"

Dear Friend:

Did you ever see amagician "saw alady in half?' A sword swallower gobble down a 28" blade? A swami
walk barefooted over abed of fiery-hot coals?

These tricks are amazing. Mind-boggling. And seemingly impossible. But the truth is... if you knew the
secrets behind them, you could do them too.

Creating Effective Advertising
IsNo Different!

Because just like those uncanny magicians, today's advertising experts have special "tricks" of their own.
They use consumer psychology. Powerful methods that influence people to read their ads... and buy like
crazy. Infact, New York's biggest ad agencies use these tactics every day. And it doesn't matter what their
clients sell... these tricks work for every business. Plus, they're 100% legal, ethical, and very powerful.

Ready to Learn the Secrets?
I'm Ready to Teach Youl!

Invest afew tax-deductible* dollarsin thisfun, fast, and easy-to-read book. In these fast-reading pages, | arm
you with techniques that can help make your competition virtually "disappear.” | teach you how to turn
weak, ineffective ads, brochures, salesletters, flyers, emails and websites into psychologically potent



money-makers that help boost your business fast. No specia skills are required. And most tricks cost nothing
to use. Once you know the secrets, it's easy!

Meet you inside the book! [HANDSHAKE]
Drew Eric Whitman

P.S. | knew you'd read this P.S. How? Because the P.S. is one of the most important parts of any sales
letter... and it's often read first... before the body copy. Always use the P.S. to restate your offer here... repeat
your contact information... and push your prospect to take action! Now, turn the page and start reading!

* Consult your tax advisor

About the Author

Drew Eric Whitman (a.k.a. “Dr. Direct”) is known internationally as a dynamic consultant and trainer who
smashes old advertising myths like a china-shop bull. Teaching the psychology behind the response for more
than 23 years, he worked for the direct-marketing division of the largest ad agency in Philadelphia, was
senior copywriter for the country’ s leading direct-to-the-consumer insurance company, and associate copy
chief for catalog giant Day-Timers. Hiswork has been used by companies ranging from small retail shopsto
giant, multi-million dollar corporations, including: the Advertising Specialty Institute, American Legion,
Amoco, and Texaco. Hisintensive ADPOWER! Clinic teaches business people how to use consumer
psychology to boost the effectiveness of their ads, brochures, sales letters, Websites, and more. Whitman
livesin Palm Desert, California. Visit the author's site for more info at cashvertising.com.

Users Review
From reader reviews:
Anthony Valdez:

Why don't make it to become your habit? Right now, try to ready your time to do the important act, like
looking for your favorite reserve and reading a guide. Beside you can solve your trouble; you can add your
knowledge by the e-book entitled CA$HVERTISING: How to Use More than 100 Secrets of Ad-Agency
Psychology to Make Big Money Selling Anything to Anyone. Try to make the book CASHVERTISING:
How to Use More than 100 Secrets of Ad-Agency Psychology to Make Big Money Selling Anything to
Anyone as your friend. It means that it can being your friend when you fedl alone and beside those of course
make you smarter than in the past. Yeah, it isvery fortuned in your case. The book makes you more
confidence because you can know almost everything by the book. So , we should make new experience
along with knowledge with this book.

John Sanchez;

Do you one among people who can't read enjoyable if the sentence chained in the straightway, hold on guys
thisaren't like that. This CASHVERTISING: How to Use More than 100 Secrets of Ad-Agency Psychology
to Make Big Money Selling Anything to Anyone book is readable by means of you who hate those straight
word style. You will find the data here are arrange for enjoyable studying experience without leaving
possibly decrease the knowledge that want to supply to you. The writer involving CA$SHVERTISING: How
to Use More than 100 Secrets of Ad-Agency Psychology to Make Big Money Selling Anything to Anyone
content conveys thinking easily to understand by lots of people. The printed and e-book are not different in
the information but it just different available asit. So, do you nevertheless thinking CA$SHVERTISING:



How to Use More than 100 Secrets of Ad-Agency Psychology to Make Big Money Selling Anything to
Anyoneis not loveable to be your top record reading book?

Arnold Williams;

A lot of book has printed but it takes a different approach. Y ou can get it by world wide web on socia
media. Y ou can choose the top book for you, science, comedian, novel, or whatever through searching from
it. Itisidentified as of book CASHVERTISING: How to Use More than 100 Secrets of Ad-Agency
Psychology to Make Big Money Selling Anything to Anyone. Y ou'll be able to your knowledge by it.
Without leaving the printed book, it could possibly add your knowledge and make anyone happier to read. It
ismost critical that, you must aware about publication. It can bring you from one destination for a other
place.

Michael Earl:

A lot of people said that they feel uninterested when they reading a guide. They are directly felt the idea
when they get a half regions of the book. Y ou can choose the book CA$HVERTISING: How to Use More
than 100 Secrets of Ad-Agency Psychology to Make Big Money Selling Anything to Anyone to make your
personal reading isinteresting. Y our current skill of reading skill is developing when you similar to reading.
Try to choose straightforward book to make you enjoy to see it and mingle the idea about book and
examining especialy. It isto be first opinion for you to like to open abook and go through it. Beside that the
guide CASHVERTISING: How to Use More than 100 Secrets of Ad-Agency Psychology to Make Big
Money Selling Anything to Anyone can to be a newly purchased friend when you're really feel alone and
confuse with what must you're doing of these time.
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