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Reputation Management is a how-to guide for students and professionals, as well
as CEOs and other business |eaders. It rests on the premise that reputation can be
measured, monitored, and managed. Organized by corporate communication
units including media relations, employee communication, government relations,
and investor relations, the book provides a field-tested guide to corporate
reputation problems such as leaked memos, unfair treatment by the press, and
negative rumors, and focuses on practical solutions. Each chapter is fleshed out
with the real-world experience of the authors and contributors, who come from a
wide range of professional corporate communication backgrounds.

Updates to the third edition include:

- Global content has been incorporated and expanded throughout the book, rather
than being restricted to only one chapter.
- Opening vignettes, examples, and case studies have been updated in each

chapter.
- Additional case studies and examples with an international focus have been

added.
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Reputation Management is a how-to guide for students and professionals, as well as CEOs and other
business leaders. It rests on the premise that reputation can be measured, monitored, and managed.
Organized by corporate communication units including media rel ations, employee communication,
government relations, and investor relations, the book provides a field-tested guide to corporate reputation
problems such as leaked memos, unfair treatment by the press, and negative rumors, and focuses on practical
solutions. Each chapter is fleshed out with the real-world experience of the authors and contributors, who
come from awide range of professional corporate communication backgrounds.

Updates to the third edition include:

- Global content has been incorporated and expanded throughout the book, rather than being restricted to
only one chapter.

- Opening vignettes, examples, and case studies have been updated in each chapter.

- Additional case studies and examples with an international focus have been added.
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Editorial Review
Review

"The authors have found the right balance between academic rigor and practical application and between the
foundational concepts of public relations and their application. It has been my text of choice for the past four
years and will continue to be in the future.”

?Philip Herr, Fairfield University and SVP of Millward Brown

"Reputation Management provides just the right breadth and depth of information to give the reader afull
understanding of how to create and maintain organizational reputation within the context of the current
business climate. Full of case studies and useful examples, this text is a practical and accessible tool for
understanding the communication processes underlying the practice of reputation management.”

?LisaV. Chewning, Penn Sate University—Abington

"Reputation Management is more than an advanced organizational communication or public relations text. It
connects theory to professional practice, making a strong business case for building and maintaining
reputation as an organi zational asset. Communication and business students, as well as professional's, will
benefit from reading this book."

?2Jennie Donohue, Marist College

"This book isthe real deal ?engaging and up-to-date ‘real world’” examples combined with communication
and managerial theory. The chapter exercises encourage critical thinking and analysis. Reputation
Management is just about the perfect text for anyone who wants to understand how communication worksin
organizations. | won't teach corporate communication without this textbook."

?Astrid Sheil, California State University, San Bernardino

About the Author

John Doorley, head of corporate communications for Merck & Co. Inc. until 2000, most recently built and
directed for 10 years the Master of Science Degree Program in Public Relations and Corporate
Communication at New Y ork University School of Professional Studies. He is now with the London-based
company Mindful Reputation.

Helio Fred Garciais president of Logos Consulting Group. He is an adjunct professor in the Executive
MBA program of New Y ork University's Stern School of Business, and teaches coursesin NYU'sMSin
Public Relations and Corporate Communication program at the university's School of Professional Studies.
He is the author of The Power of Communication: Skillsto Build Trust, Inspire Loyalty, and Lead Effectively
(FT Press, 2012) and of Crisis Communications (AAAA Publications, 1999).

Users Review

From reader reviews:



Eric Hough:

What do you in relation to book? It is not important together with you? Or just adding material when you
need something to explain what the one you have problem? How about your spare time? Or are you busy
man? If you don't have spare time to try and do others business, it is gives you the sense of being bored
faster. And you have spare time? What did you do? Everyone has many questions above. They haveto
answer that question due to the fact just their can do which. It said that about guide. Book is familiar in each
person. Yes, it is appropriate. Because start from on jardin de infancia until university need this kind of
Reputation Management: The Key to Successful Public Relations and Corporate Communication to read.

Roberto Senn:

The book untitled Reputation Management: The Key to Successful Public Relations and Corporate
Communication is the guide that recommended to you to read. Y ou can see the quality of the book content
that will be shown to you. The language that article author use to explained their way of doing something is
easily to understand. The author was did alot of analysis when write the book, and so the information that
they share to you is absolutely accurate. Y ou also can get the e-book of Reputation Management: The Key to
Successful Public Relations and Corporate Communication from the publisher to make you more enjoy free
time.

JamesKline;

Do you like reading a e-book? Confuse to looking for your best book? Or your book was rare? Why so many
question for the book? But almost any people feel that they enjoy for reading. Some people likes examining,
not only science book but also novel and Reputation Management: The Key to Successful Public Relations
and Corporate Communication or even others sources were given knowledge for you. After you know how
the truly amazing a book, you feel desire to read more and more. Science book was created for teacher or
even students especially. Those publications are hel ping them to include their knowledge. In other case,
beside science guide, any other book likes Reputation Management: The Key to Successful Public Relations
and Corporate Communication to make your spare time more colorful. Many types of book like here.

June Slater:

Some people said that they feel fed up when they reading areserve. They are directly felt thiswhen they get
a half portions of the book. Y ou can choose typically the book Reputation Management: The Key to
Successful Public Relations and Corporate Communication to make your current reading isinteresting. Y our
own personal skill of reading expertise is devel oping when you including reading. Try to choose very simple
book to make you enjoy you just read it and mingle the idea about book and reading through especially. Itis
to beinitial opinion for you to like to available abook and learn it. Beside that the e-book Reputation
Management: The Key to Successful Public Relations and Corporate Communication can to be your new
friend when you're feel alone and confuse in doing what must you're doing of thistime.
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